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MARKETING 

DURING A CRISIS
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TO MARKET OR NOT TO 

MARKET, THAT IS THE 

QUESTION.

Deciding what to say, how, and where to say 

it is a question only you can answer. All 

businesses are different. The following 

presentation is meant to give you an idea of 

those who have done it, what we have 

learned, and what principles you can apply 

to your own business.



Pizza Hut:

During the 1990-91 recession, McDonald’s 

decided to drop its advertising and 

promotional budget. Pizza Hut went the 

opposite direction, increased spending, and 

in turn increased sales by 61%, while 

McDonald’s sales declined by 28%. (source: Forbes)

PRINCIPLE:

Marketing during times of crisis 

is a risk that may pay off
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Kellog’s:

In the 1920’s, Post led the cereal category in 

sales, but cut back spending significantly as 

Great Depression hit. Rival Kellog’s doubled 

its advertising spend, grew profit by 30%, 

and became the category leader, a position 

it maintained for decades after. (source: Forbes)

PRINCIPLE:

Marketing during times of crisis 

is a risk that may pay off
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WHY MARKETING 

WORKS DURING TIMES 

OF CRISIS
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DISRUPTION.

R E A S O N  # 1 :

Getting noticed can be challenging. When 

people’s lives, routines, finances, and focus 

get disrupted, they  are sensitive and more 

open to new ideas.
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LESS COMPETITION.

R E A S O N  # 2 :

People have less stimuli in their lives. Brands no longer are 

competing with environmental stimuli, travel times, and 

social activities. People are in front of screens with more 

time to fill.
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STABILITY.
R E A S O N  # 3 :

Businesses that do not seem 

affected by times of crisis send 

a message of stability and long-

term trustworthiness.
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Industries Seeing Boom During COVID-19

1. Pet Industry

2. Remote Working Software

3. Restaurant Delivery

4. At Home Fitness and Beauty

5. Consumer Packaged Goods

6. E-Commerce

7. E-Sports

8. Grocery and Grocery Delivery

9. Online Education

10. Home and Garden

11. Logistics

12. Social Media

13. Telehealth

14. Streaming Services

Sources: Centro, Research and Markets
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DIGITAL AUDIENCES SURGE

Digital is where people are. WRAL 

has seen combined traffic double 

from March to April (1). Phone usage 

is up 200% (2). Internet usage is up 

70% (3). News viewership is up (4). 

Social media usage has surged (5).

(sources: 1: WRAL, 2: Twitter, 3: NY Times, 4: NewsWeek, 5: NY 

Times)
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WHAT DO YOU SAY?
I F  Y O U  W A N T  T O  P A R T I C I P A T E ,



C. KRUEGER’S BAKERY:

Cookies with positive or COVID19 messages

PRINCIPLE:

Spread good cheer, information 

and encouragement. Show you 

care about others.
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LVHM COSMETICS:

Using their distillery to produce and donate 

hand sanitizer

PRINCIPLE:

Use your assets for society’s 

new needs and tell people about 

it through basic splash page.
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DURHAM DISTILLARY :

Using their facilities to produce and donate 

alcohol hand gel

PRINCIPLE:

Use your assets for society’s 

new needs, word will spread 

quickly.
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JOE WICKS:

Launched a free P.E. workout for homebound 

children

PRINCIPLE:

Put your expertise to work in 

new ways online.
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BURGER KING:

Sharing secret recipes for people to make 

their own Whopper at home

PRINCIPLE:

Address people’s need of 

comfort. Also, share your 

secrets, it shows you are putting 

people above profit.
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COLUMBUS REGIONAL:

Distributing a “Do I Need a Mask” graphic on 

their social channels

PRINCIPLE:

Provide helpful information 

people care about.
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BUDWEISER:

Created “Save Pub Life” website where they 

match donations to local pubs unable to stay 

open

PRINCIPLE:

Help out struggling businesses 

and industries.
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POPEYES:

Giving its Netflix username and password to 

fans who post pictures of themselves using 

contest hashtag

PRINCIPLE:

Have fun contests with prizes for 

people stuck at home.
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FORD:

Offering deferred payments and special 

financing

PRINCIPLE:

Give customers a break!
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HOW DO YOU SAY IT?
I F  Y O U  W A N T  T O  P A R T I C I P A T E ,



FORD:

A commercial placing text on existing 

footage and photos

PRINCIPLE:

Combine old footage and photos 

with new words and music to 

create new advertisements
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https://www.ispot.tv/ad/Zv4j/ford-built-to-lend-a-hand-t1


NIKE:

A commercial using black and white photos

PRINCIPLE:

Low-resolution, quickly-done 

commercials are real, 

authentic, and popular.
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https://www.youtube.com/watch?time_continue=13&amp;v=nL_UDABXLX8&amp;feature=emb_logo


BUFFALO WILD WINGS:

A commercial using user-generated phone 

videos

PRINCIPLE:

Commercials shot with iPhones 

are awesome are real, 

authentic, and current
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https://twitter.com/BWWings/status/1242173775359217665


NIKE; ORGEON:

Commercials using text on screen

PRINCIPLE:

Text on screen, when combined 

with music, is easy to produce 

and very powerful.
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https://www.oregonlive.com/coronavirus/2020/03/oregon-launches-stark-new-public-appeal-stay-home-dont-accidentally-kill-someone.html
https://www.youtube.com/watch?time_continue=13&amp=&v=nL_UDABXLX8&amp=&feature=emb_logo


C
O

V
I

D
-

1
9

 
E

R
A

 
M

A
R

K
E

T
I

N
G

W R A L D I G I T A L S O L U T I O N S . C O M  |  A P R I L  2 0 2 0

DISRUPTION IS CONSTANT.

CREATIVITY WINS.

Now it’s COVID-19. In the future it will be 

new technology and shifts in consumer 

behavior. Business is a continually exercise 

in creativity. You must pivot, adjust, and 

adapt to meet a customer base whose lives 

are always changing. Every change is an 

opportunity. Those who face those changes 

with creativity will thrive. 
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ADDITIONAL WAYS TO ENGAGE:

• Post helpful or inspiring graphics on social media channels

• Plan a food drive, or book drive, invite other businesses to partner, and do it all under the 

umbrella of a slogan or idea that will help inspire and unite people

• If you have a vehicle fleet, connect with an existing service organization that you do some 

deliveries for, take photos, and share them with your customers. Let me know how they can 

get involved as well.

• Share what you are doing to help your own employees, that is important also.

• Share your expertise through a free webinar or Facebook Live. Make yourself or employees 

available to answer questions concerning your industry or service.

• Consider creative contests and gift card giveaways to stay engaged with your customers and 

show you care about and are thinking of them.
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ADDITIONAL BUSINESS RESOURCES:

1. WRAL Coronavirus Newsletter

2. WRAL Daily Coronavirus Podcast

3. “Here to Help” Small Business Weekly Virtual Conference Series

4. Ways to Support Local Businesses

5. Ways you can help your neighbors

6. Resources to help seniors get groceries and prescriptions

7. Ways to support individuals and non-profits

https://www.wral.com/coronavirus
https://www.capitolbroadcasting.com/2020/03/18/new-daily-podcast-from-wral-tv-about-coronavirus/
https://register.gotowebinar.com/register/372079539019581965?source=WRAL+Ads
https://www.wral.com/Support-local-raleigh-durham-businesses/19014546/
https://www.wral.com/coronavirus/coronavirus-nc-donate-united-way-wral-drive-helps-our-community-through-coronavirus-crisis/19010660/
https://www.wral.com/coronavirus/list-of-resources-to-help-seniors-get-groceries-and-prescriptions/19015969/
https://www.wral.com/coronavirus/coronavirus-nc-donate-united-way-wral-drive-helps-our-community-through-coronavirus-crisis/19010660/
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WRALDigitalSolutions.com


